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Corporations, Businesses Join Clean Water Campaign to Raise Awareness of Water Pollution

For a region the size of metropolitan Atlanta - about four million people - there is a very finite amount of water. In fact, the headwaters of the Chattahoochee River above the Atlanta region comprise one of the smallest watersheds serving a major metropolitan area in the U.S. It supplies 70 percent of metro Atlanta’s drinking water and is also used for industrial supply, irrigation, power generation, navigation and recreation.  Yet, over 600 miles of streams in the region are polluted – not by industry – but by polluted stormwater runoff.  In an effort to raise awareness of the effects of, and prevention of polluted stormwater runoff, several corporations have joined the Clean Water Campaign (CWC).
Launched last fall, the Clean Water Campaign is a cooperative, multi-agency public education initiative spearheaded by 20 local governments and managed by the Atlanta Regional Commission. It was established to inform residents and businesses about the threatened quality of metro Atlanta’s waters and how to effectively reduce the amount of pollution generated around homes, yards and businesses.

The following companies are partners in the Clean Water Campaign:

· Coca-Cola Enterprises meets regularly with the Clean Water Campaign and provides input and insight into all of the elements of the Campaign. 

· Georgia Power sends representatives to participate in meetings and activities. They have agreed to publish CWC articles in their newsletter.
(more)
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· Regional office of McDonald’s just recently became a CWC partner. 

· WSB-TV Channel 2 is working with the Clean Water Campaign as a Family 2 Family project.  The station is providing brochures at over 200 sponsor locations and airing public service announcements featuring Chief Meteorologist, Glen Burns. The support from WSB-TV also included the opportunity to promote the CWC on People 2 People. 
"Georgia Power is committed to preserving one of our most precious resources through many efforts, including public education and pollution prevention,” said Chris Hobson, vice president of Environmental Affairs for Georgia Power.  “Supporting the Clean Water Campaign is one way of helping to make sure our rivers and streams are safe and clean for years to come."

Each time it rains, the resulting water called stormwater runoff picks up pollutants and debris such as litter, yard fertilizers, pesticides, metal, motor oil and sediment as it flows across rooftops and lawns, streets and parking lots.  Stormwater collects in storm drains and drainage swales and eventually flows – untreated - into the region’s waterways.

Stormwater pollution makes treatment of drinking water more difficult and costly and it hinders the health of aquatic ecosystems. If polluted stormwater contaminates area water sources, the result can be the closing of the region’s rivers, lakes and streams from public recreation.

For more information on the Clean Water Campaign, contact Kelley O’Brien with ARC or visit the Campaign’s Web site at www.cleanwatercampaign.com.
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